
Uncovering 
the insight you

(and your clients) 
wish you had 

all along



What insight, 
if it could be uncovered,

would have the biggest impact 
on your business right now? 



What insight, 
if it could be uncovered,

would have the biggest impact 
on your clients business right now? 



WHY

WHAT
HOW



WHAT?



WHAT
Key Desired Insights





CSAT 
Surveys

3rd Party
Data

 Online
Reviews Employee

Feedback

User
Data

Net Promoter
Score (NPS) HOW?

Artificial
Intelligence (AI)

Focus
Groups

Website
Data



Voice of
Customer

(VOC)
Interviews

Over the phone
High-touch, 1:1
Scheduled
30 - 60 minutes
Strategically phrased 

       and ordered questions

HOW



WHY?



WHY

 Uncover deep,
valuable insight, 

while making
customers 
feel valued.

Their insight is
worthy of more
than an survey.



CUSTOMER
INSIGHT

CUSTOMER
EXPERIENCE



What insight, 
if it could be uncovered,

would have the biggest impact 
on your business right now? 



 WSE
Solopreneurs and
Small Businesses:

BUDDY UP!

In the 
WSE 
portal



It is human nature to be 
more candid with feedback 
provided to a third-party.



From the 
voice of 

MY
customers



What insight, 
if it could be uncovered,

would have the biggest impact 
on your clients business right now? 



Annual revenue 
from your clients
largest customer -
who is not happy
and is meeting 
with competitors. 

AND YOUR CLIENT
HAD NO IDEA.

Total 
Annual 

Revenue 



VOC interviews to uncover
the voice of your CLIENTS
CUSTOMERS to guide 
your services, increase your
effectiveness, and bring even
more value to your clients.

Milestones in the services 
you offer to your clients.

SUCCESS! 10%
REVENUE SHARE

FOR REFERRALS TO



Questions? 
ASK.


